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About me
James Brooker Senior  Product Designer.

In my current ro le as a Senior  UX/UI Product Designer at  HELLO! and Hola Magazine,  I  co l laborate c losely wi th 
developers,  v isual  des igners,  pro ject  managers,  data analysts,  and other stakeholders to shape and enhance the 
product v is ion and roadmap for  both HELLO! and Hola.  My responsib i l i t ies inc lude leading design pro jects f rom ideat ion 
to execut ion,  effect ive ly ident i fy ing and address ing user needs and chal lenges.  I  establ ish and mainta in design systems 
us ing tools l ike F igma and Adobe XD to ensure consistency and excel lence across our products.  Conduct ing both 
qual i tat ive and quant i tat ive research, inc luding user interv iews, is  integra l  to my ro le and has been a s igni f icant 
aspect of  my past exper iences.

• Developing and managing design systems for  
consistency and eff ic iency

• Pr ior i t iz ing user exper ience whi le balancing business 
object ives

• Prof ic ient  in designing for  web and mobi le p lat forms, 
inc luding iOS and Android

• Expert ise in interact ion and v isual  des ign,  prototyping, 
and usabi l i ty  test ing

• Conduct ing qual i tat ive and quant i tat ive research,  
inc luding user interv iews, to in form design decis ions

• Analyz ing data to opt imize user exper iences
• Exper ience with A/B test ing methodologies
• Leading end-to-end design pro jects,  resolv ing  

user issues effect ive ly
• Managing teams of  designers and coordinat ing  

wi th th i rd-party col laborators

• Prof ic ient  in F igma and Adobe XD for  design  
and prototyping

• Ski l led in Adobe Photoshop, I l lustrator,  and InDesign 
for  graphics and layout

• Knowledgeable in content management systems such 
as Drupal ,  WordPress,  and Gl ide

• Prof ic iency in HTML(5)  and CSS for  web development
• Fami l iar i ty  wi th user test ing software and  

Google Workspace
• Understanding of  Mater ia l  Design pr inc ip les
• Exper ience with pro ject  management tools l ike J i ra  

and Agi le methodologies l ike Scrum

Key Ski l ls: Tools/Expertise:
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HELLO! Magazine
Site redesign and New CMS with a Ful l  Atomic Design L ibrary.

As the Lead Product Designer 
my responsib i l i t ies inc lude 
col laborat ing c losely wi th the 
product team, key stakeholders, 
and the development team to 
create a v isual ly  appeal ing and 
funct ional  new websi te.

Creat ing a F igma Design L ibrary  
and fo l lowing the Atomic Design  
methodology indicates a structured  
and eff ic ient  approach to the 
design process.  This methodology 
breaks down design e lements into 
smal ler  components,  a l lowing for 
eas ier  management and scalabi l i ty.

Moreover,  adher ing to str ict  des ign 
and accessib i l i ty  pr inc ip les ensures 
that  the f ina l  product is  not only 
aesthet ica l ly  p leas ing but a lso 
user- f r iendly and inc lus ive.

Accessib i l i ty  is  part icu lar ly 
important in ensur ing that  your 
websi te can be used by people 
wi th d iverse abi l i t ies. 

These design foundat ions were 
a lso extended to the s ister  s i te, 
Hel lo !  Fashion,  a lbe i t  wi th s l ight 
design changes to mainta in brand 
consistency whi le ref lect ing the 
unique sty le of  the brand.

Close col laborat ion between  
the Product and Development 
teams was crucia l  for  creat ing 
components compat ib le wi th the 
CMS. I t  was essent ia l  to c losely 
involve the edi tors to ensure the 
design and development process 
a imed at  craf t ing a user- f r iendly 
product.  This involved thorough 
research into ex ist ing CMS

plat forms and thei r  approaches 
to bui ld ing var ious widgets and 
tools to effect ive ly address d i fferent 
use cases. 

Eff ic ient  organizat ion and c lear 
communicat ion with jun ior 
designers p layed a crucia l  ro le in 
ensur ing the success of  th is pro ject 
wi th in the set  deadl ine.  Despi te the 
chal lenge of  hav ing my design  
team based in Madr id,  mainta in ing 
t ransparent communicat ion 
channels and structured 
organizat ion proved indispensable. 
The h igh qual i ty  of  the end  
product speaks volumes about our 
dedicat ion and col laborat ive efforts.
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HELLO! Magazine
Site redesign and New CMS.
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HELLO! Magazine
Figma Design L ibrary (Atomic Design) .
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HELLO! Fashion Magazine
Site redesign
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Auto Express
New Car Conf igurat ion.

Adding a “New Car Conf igurat ion 
tool”  to the s i te is  a s igni f icant  
step towards enhancing user  
engagement and generat ing leads 
for  key car manufacturers.  The dual 
object ives of  generat ing leads whi le 
prov id ing users wi th a s impl i f ied 
breakdown of  current new cars on 
the market h ighl ight  the importance 
of  balancing business goals wi th 
user exper ience.

In Phase 1 of  the pro ject ,  focusing 
on medium f ide l i ty  designs and  
prototypes a l lows for  eff ic ient  
explorat ion of  the tool ’s basic  
journey.  This approach  
enables stakeholders and users  
to prov ide feedback ear ly  in the  
development process,  ensur ing  
a l ignment wi th expectat ions  
and needs.

Consider ing both desktop  
and mobi le p lat forms ensures  
accessib i l i ty  and usabi l i ty  across  
a d iverse range of  dev ices,  
ref lect ing the user-centr ic approach 
to design.  Analyz ing data on user 
behavior  and preferences,  as wel l 
as compet i tor  analys is,  he lps inform 
design decis ions and pr ior i t ize  
features that  resonate wi th the  
target audience.

As the pro ject  progresses into 
Phase 2,  fur ther ref inement and 
enhancements can be made based 
on feedback and ins ights gathered 
dur ing Phase 1.  This i terat ive  
approach a l lows for  cont inuous  
improvement and opt imizat ion 
of  the tool  to meet evolv ing user 
needs and business object ives.

Overa l l ,  by carefu l ly  balancing  
the interests of  key stakeholders 
and the user exper ience, the  
“New Car Conf igurat ion tool”  has 
the potent ia l  to become a va luable 
asset for  Auto Express,  dr iv ing lead 
generat ion and prov id ing users wi th 
a va luable resource for  explor ing 
new car opt ions.
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Auto Express
New Car Conf igurat ion.
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Auto Express
Navigat ion amends and wiref rames 
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Buyacar
Fi l ters and search

Revamping the search f i l ter  of  
BuyaCar’s websi te wi th a focus  
on UX theory and redesign is  a 
strategic move to enhance user 
exper ience and improve overa l l  s i te 
per formance. Given that  the current 
f i l ter  was not user- f r iendly,  
especia l ly  on mobi le dev ices,  
and wasn’t  meet ing the company’s  
expectat ions,  th is redesign in i t iat ive 
is  t imely and crucia l .

User research p layed a p ivota l  ro le 
in understanding the needs and 
preferences of  BuyaCar’s target 
audience. Ident i fy ing user needs, 
such as the example you prov ided 
regarding the importance of  
understanding boot s ize for  
mothers,  h ighl ights the importance 
of  designing for  rea l-wor ld user 
scenar ios rather than re ly ing sole ly 
on technica l  speci f icat ions.

This user-centr ic approach  
ensures that  the redesigned  
search f i l ter  a l igns c losely wi th  
the needs and expectat ions of  
BuyaCar’s customers.

Emphasiz ing mobi le- f i rst  des ign 
pr inc ip les is  essent ia l ,  consider ing 
the s igni f icant port ion of  users  
accessing the s i te v ia mobi le  
dev ices.  Pr ior i t iz ing mobi le usabi l i ty 
ensures that  the redesigned search 
f i l ter  del ivers a seamless and  
intu i t ive exper ience across  
a l l  dev ices,  cater ing to the  
preferences and behaviors of  
BuyaCar’s mobi le-centr ic audience. 
 
By leveraging UX theory,  
conduct ing thorough user research, 
and pr ior i t iz ing mobi le- f i rst  des ign 
pr inc ip les,  the redesigned search 
f i l ter  has the potent ia l  to

s igni f icant ly  enhance the  
overa l l  user exper ience on  
BuyaCar’s websi te.  I t  not  
only addresses the ex ist ing 
usabi l i ty  issues but a lso a l igns 
with the evolv ing needs and 
preferences of  the target audience, 
u l t imate ly contr ibut ing to increased 
customer sat is fact ion and improved 
business per formance.
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Buyacar
Fi l ters and search 
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The Week UK
Bringing the publ icat ion onl ine

Br inging The Week’s pr inted  
edi tor ia l  exper ience onl ine presents 
an exci t ing opportuni ty to del iver  
a seamless t rans i t ion f rom the  
t radi t ional  magazine format to 
a d ig i ta l  p lat form. Col laborat ing 
c losely wi th chief  edi tors and onl ine 
d i rectors,  you a imed to repl icate 
the tact i le  fee l  and edi tor ia l  f low  
of  the pr int  edi t ion whi le opt imiz ing 
i t  for  d ig i ta l  consumpt ion.

Creat ing a user journey that  
encapsulates both the essence  
of  the magazine’s content and the 
expectat ions of  i ts  onl ine audience 
is  crucia l .  By leveraging key sty les 
and edi tor ia l  qui rks,  you sought to 
mainta in consistency and fami l iar i ty 
for  readers t rans i t ion ing f rom pr int 
to d ig i ta l .  Th is approach ensures 
that  users fee l  at  home with the  
onl ine p lat form, foster ing a sense  
of  cont inu i ty  and brand ident i ty.

The development of  the pro ject 
l ike ly  involved designing and  
implement ing a str ict  templated  
layout that  mir rors the structure  
of  the pr int  vers ion.  Consistency  
in layout and design e lements  
contr ibutes to a cohesive user  
exper ience, a l lowing readers  
to nav igate the onl ine p lat form  
wi th ease.

User test ing p layed a s igni f icant 
ro le in va l idat ing design decis ions 
and ensur ing that  the d ig i ta l  
exper ience resonates with the  
audience. Posi t ive feedback  
regarding the natura l  f low and  
adherence to the fami l iar  layout  
of  the pr inted vers ion va l idates  
the effect iveness of  your approach.

Overa l l ,  by c losely a l ign ing the  
d ig i ta l  p lat form with the edi tor ia l 
sty le and f low of  the pr int  edi t ion, 
The Week successfu l ly  t rans lates  
i ts  unique edi tor ia l  exper ience 
to the onl ine rea lm. This pro ject 
demonstrates a commitment to 
meet ing user needs whi le stay ing 
t rue to the brand’s ident i ty  and  
edi tor ia l  va lues.
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The Week UK
Bringing the publ icat ion onl ine
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The UniGuide
Ful l  UX design and development on var ious products.

The t rans i t ion of  The UniGuide  
( former ly  Which?Uni )  to a  
monet ized plat form under The  
Student Room Group necessi tates 
strategic implementat ion of  key 
cal l - to-act ion (CTA) buttons to  
benef i t  both univers i t ies and users. 
By adding CTAs that enable users 
to access further in format ion on 
courses,  univers i t ies,  or  request 
prospectuses,  the p lat form a ims  
to enhance user engagement and 
prov ide va lue to i ts  stakeholders.

To opt imize the p lacement  
and effect iveness of  CTAs,  
a comprehensive test ing and  
development process was  
implemented. User test ing  
conducted onl ine v ia p lat forms  
l ike Lookback. io a l lowed for  remote 
feedback gather ing,  overcoming the 
l imi tat ions imposed by the g lobal 
pandemic.  Addi t ional ly,  Hot jar  was 
ut i l ized to observe user behavior 

and interact ions with the product, 
prov id ing va luable ins ights into user 
engagement patterns. 
 
Through X5 var iat ion tests v ia 
Google Opt imize,  d i fferent CTA 
placements and designs were  
eva luated to determine the most  
effect ive approach based on 
t racked c l icks.  This data-dr iven  
approach ensures that  decis ions  
regarding CTA placement and  
design are in formed by user  
preferences and behaviors.

Cont inued test ing and development 
of  the product remain ongoing, 
guided by the ins ights gathered 
f rom user test ing and c l ient  
feedback. By i terat ing on CTA 
placement and design based on 
user feedback and performance 
metr ics,  The UniGuide a ims to  
opt imize the p lat form for  maximum 
user engagement and effect iveness 

in dr iv ing convers ions. 

Overa l l ,  the strategic  
implementat ion of  CTAs,  
in formed by r igorous test ing and 
user feedback, underscores The  
UniGuide’s commitment to  
del iver ing a va luable and  
user- f r iendly p lat form for  both  
univers i t ies and students.  This  
i terat ive approach ensures that  
the product evolves to meet the 
needs and expectat ions of  i ts 
stakeholders effect ive ly.
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The UniGuide
Ful l  UX design and development on var ious products.
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The Student Room
Prof i le  Page Phase 1 (Beta)

This ongoing pro ject  focuses on 
two main object ives:

1. User-Centr ic Approach:  
The a im is to create  
a mobi le- f r iendly p lat form  
that  pr ior i t izes user exper ience, 
enabl ing users to access the i r 
content seamless ly whi le  
foster ing interact ion with other 
users in a scalable env i ronment. 

2. Data Capture and Gamif icat ion: 
Addit ional ly,  the pro ject  seeks  
to incorporate methods of  
interact ion and gamif icat ion  
to capture key data areas for  
the business.

The process began with extensive 
research, inc luding user journey 
mapping, student interv iews, focus 
groups, and compet i tor  analys is. 
Mater ia l  des ign theory was chosen 
as the foundat ion.  W iref rames and 
medium-f ide l i ty  designs were  
developed and shared for  
feedback through user feedback 
quest ionnai res.  An in-house focus 
group was conducted, where  
users could interact wi th g iant  
mobi le boards to create the i r  
own design and layout for  the  
prof i le  page.

Subsequent ly,  the in i t ia l  
h igh-f ide l i ty  designs were craf ted 
and prototyped to gauge react ions 
and gather feedback. Current ly, 
feedback is  being processed 
and compi led through a c losed 
Beta phase.
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The Student Room
Prof i le  Page Phase 1 (Beta)
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EDF Energy
CMS Landing Page -  Product Assessment

Boi ler  Pro ject  2017: The object ive 
was to research, wiref rame, and  
design a campaign landing page 
target ing the Tradi t ional  work ing 
c lass and Precar iat  sectors.  
The landing page needed to be 
user- f r iendly on both desktop and 
mobi le p lat forms, wi th a focus on 
s impl ic i ty  and ease of  nav igat ion. 
Whi le h ighl ight ing the main offer 
was crucia l ,  specia l  at tent ion was 
a lso g iven to accessib i l i ty  and  
cater ing to vu lnerable c l ients.

The pro ject  faced l imi tat ions  
due to the Drupal  gr id layout.  
EDF Energy’s str ingent web  
guidel ines,  establ ished through 
extensive test ing for  opt imal  user 
exper ience, had to be adhered to. 
Test ing was conducted by  
a th i rd-party team to ensure  
compl iance with these guidel ines.
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EDF Energy
CMS Landing Page -  Product Assessment
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Bupa Global
Bupa Global  Test imonia ls Campaign

Bupa Global  Test imonia ls  
Campaign: The pr imary focus  
of  th is page was the incorporat ion  
of  v ideo content.  Given that  the 
audience accessing th is page might 
be indiv iduals in need of  care due 
to condi t ions l ike cancer,  creat ing  
a ca lming and easy-to-nav igate  
exper ience was paramount for  
both design and user exper ience.

A responsive page was required  
to prominent ly  showcase v ideo  
content a longside key product  
in format ion re levant to the stor ies 
presented in the v ideos.  Research 
on leading v ideo content s i tes was 
conducted to in form the design 
process.  W iref rames were  
developed and subjected to test ing 
at  both low and h igh f ide l i ty  stages.
team for  implementat ion.

The f ina l  des igns underwent  
ref inement and further test ing  
before being handed over to  
the development team  
for  implementat ion.
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Bupa Global
Bupa Global  Test imonia ls Campaign
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Miscellaneous
Digi ta l  des ign,  development,  and pr int  pro jects:

With a background in both pr int  and dig i ta l  des ign,  I ’ve had the opportuni ty to contr ibute to  
a var iety of  pro jects for  numerous companies throughout my career.  Below, you’ l l  f ind examples 
showcasing websi tes I ’ve designed and bui l t ,  emai l  templates craf ted to meet the h ighest  
de l iverabi l i ty  standards,  pr inted col latera l ,  and even logo designs.
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Bonjour Little Baby
HTML5 design and bui ld
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The Balloon Company
Wordpress design and bui ld
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Arran Blair Hair
Wordpress design and bui ld
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Enlitened
Emai l  template -  Design & bui ld.
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Westcom Comstor
Salesforce design and development
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Royal Air Force (RAF)
Emai l  template -  Design & bui ld + HTML5 embedded v ideo.
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Love my housing
Wordpress design and bui ld
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Witch Skincare
Emai l  template -  Design & bui ld.
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Vosene Kids
Emai l  template -  Design & bui ld.
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The Student Room
B2B Col latera l  (Pr inted) .
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Bupa Global
Sales Col latera l  (Pr inted) .
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TSR Matters
Wordpress Design and Development

www.jamesbrookerdesigns.co.uk



Foot Golf - Spain
Logo design.
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The Balloon Company
Logo design.
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Project Run
Logo design.

TEAM PROJECT

20 17
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Contact:
Emai l :  jamesbrooker1@hotmai l .com

Tel :  07772017543


